O BayyéAng Zampikng cival Emikoupog KaBnyntr¢ tou TuAupatog Awoiknong Emotiung kot TexvoAoyiag, Ttou
Mavemnotnuiov Autikng Makedoviag, He YWWOTIKO avTikeipevo to HAektpovikd Emiyetpeiv. Exel moAuetr SLEAKTIKA Kot
EPELVNTIKA eumelpla, ouvepyalopevog 1600 pe aAAa dnuoaota AEl tng xwpog (Mavemotripio Makedoviag, MoAuTEXVLIKNA
2xoAn AplototeAeiou Naveniotnuiouv Oscoalovikng, EAANVLKO AVOLKTO MAVETLOTHEL0) 000 Kal pe IoLwTikd KoAéyla (City
College - International Faculty of the University of Sheffield, New York College), o€ mpomtuylaKkd Kal PETATITUXLOKA
npoypappata crnoudwv. Anodoitnoe anod to Tunua Epapuoocpévng NAnpodopikic tou Mavemotnuiov Makedoviog Kot
OAMOKANPWOE TIG LETATITUXLOKEG TOU OmoUSEC ota MNMAnpodoplakd uotriupata kot tn SIEAKTOPIKN Tou dLaTpLpr oTLg
SLETILXELPNOLAKEC NAEKTPOVIKEG AYOPEG, OTO (610 MavemoTApLo. Ta EPEUVNTIKA TOU eviLAdEPOVTAL ETKEVTPWVOVTAL OTO
NAEKTPOVIKO EUMOPLo/ ETUXELPELY, TNV NAEKTPOVIKN OUUTEPLPOPE KATOVOAWTH, TO KwnNtd gumoplo, 10 Yndlako
MAPKETIVYK Kal T Sloiknon mAnpodoplakwy cuoTnUATwY. EXEL €pyaoctel og 5 €peuvNTIKA TPOYPAUMOTO Kol EXEL
Snuooteloel eEpLOoOTEPEG amd 50 EMOTNOVIKEG £pyaoieg oe S1eBvr eplodikd Katl cuvédpla. Ot etepoavadopEg Tou
£pPEUVNTIKOU TOU £pyou Egmepvolv Tig 550.
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