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Tunpa Atokntikig Emotiung kot TexvoAoyiag

O Ap. Avtwviadng lwavvng eivat AvamAnpwtng Kabnyntng tou Tunuatog ALOWKNTLKAG

Ermiotiung kot Teyvoloyiag tou Mavermotnuiov AuTikng Makedoviag, HeE avTIKEipevVO

Etapwkn) AtakuPBépvnon amodotikotnta kat enevduoelg. Addokel poabipata Aioiknong,
Itpatnykng Emxelpnoswv kot Marketing . Exel omoudaoet Aypotikr) Otkovopia, OlKOVOULKA
kat Etatpkn AtakuBépvnon oto Aplototélelo Mavemiothpo OecoaAovikng Kot OKOVOULKA
kat Marketing oto Mavenotiuo tou Reading oto Hv. BagoiAelo. AKOUN €XeL EpyaoTEL WG
OUUBOUAOG EMIXEPNOEWV O BEPOTO OTPATNYIKNG Kal €MeVOUCEWV OTOV TIPWTOYEVH Kol
Odeutepoyevr] TOMEQ yla 6 Xpovia, aAAd Kol w¢ ofloAoyntng emevOUCEwWV Kal
XPNHUOTOS0TACEWV UIKpopeoaiwv Emuxelprioewv otnv ATEbank yiwa 3 xpovia. Exet Sidatel
HaBrHaTa OLKOVOULKWY, 8Llolknong emixelpioswyv Kat marketing, og tuiuata twv TEI AUTIKAG
Makedoviag, A.TEI @ecoalovikng, kat oto TEl KaBaAag, T000 O£ MTPOMTUXLAKO 000 KOl OE
HETOTUXLOKO eTtimedo.

Ta akadnuaikd Ttou evllodépovia Kol TO ONUOCLEUUEVO TOU ETLOTNHUOVIKO €pyo
nepLoTpEdovtal yUpw amo BEPaTO OTPATNYLKNG ETIXELPNOEWV KoL EEWOTPEPLAG, TN OXEON
Twv Sopwv TNG Etatplkng AlakuBEpvnong Kal amoOdOoTIKOTNTOG TWV ETIUXELPNOEWY, KAl TO
NAEKTPOVIKO marketing kat ta social media, kal Tn xprion VEwWV TEXVOAOYLWV.

Akoun eivat AteuBuvtig tou [MM2E HAektpoviko Emiyelpeiv kal Wndlakd MAPKETIVYK TIOU

Slopyavwvel To TUAUA AlolknTkAG EmotApng kat TexvoAoylag.

Google Scholar : https://scholar.google.gr/citations?user=HJbnhMMAAAAJ&hl=el

ErttAeypEVEG ANUOGCLEVUCELG


https://scholar.google.gr/citations?user=HJbnhMMAAAAJ&hl=el

1. Antoniadis, ., Spinthiropoulos, K., & Kontsas, S. (2020). Blockchain Applications in
Tourism and Tourism Marketing: A Short Review. In Strategic Innovative Marketing
and Tourism (pp. 375-384). Springer, Cham.

2. Antoniadis, I., Gkasis, C., & Kontsas, S. (2019). The Relationship of Insider Trading
Announcements, Ownership Structure and Corporate Governance: An Event Study
Analysis of Athens Stock Exchange Market Technology Firms. International Journal of
Economics and Finance, 11(7), 1-13.

3. Antoniadis, I., Paltsoglou, S., & Patoulidis, V. (2019). Post popularity and reactions in
retail brand pages on Facebook. International Journal of Retail & Distribution
Management.

4. Antoniadis, |., Assimakopoulos, C., & Koukoulis, I. (2019). Attitudes of college students
towards online advertisement in social networking sites: a structural equation
modelling  approach. International  Journal of Internet Marketing and
Advertising, 13(2), 137-154.

5. Assimakopoulos, C., Antoniadis, |., Kayas, O. G., & Dvizac, D. (2017). Effective social
media marketing strategy: Facebook as an opportunity for universities. International

Journal of Retail & Distribution Management.

Ztolxeia Emkolvwviag:

MNaveniotutio Autikn¢ Makedoviag
KoZdavn Koiha KoZdavng, KoZavn T.K. 50100
Email: iantoniadis@uowm.gr

TnA. Fpadeiouv: +30 24610 68136

Kw. +30 6936939521



Antoniadis loannis, MSc., PhD.

Associate Professor

Dr. Antoniadis loannis is an Associate Professor of our department in the field of Corporate
Governance and Marketing. He is teaching courses, related to Business Administration,
corporate strategy and marketing. He has studied agricultural economics, economics and
corporate governance in the Aristotle University of Thessaloniki, and economics and
marketing in the University of Reading in the United Kingdom. Before joining our Department
he has been working for 6 years as a business consultant in strategy and investments issues
in the agri-food industry, and for 3 years as an bank officer, providing consultation in financing
and SMES’ investment projects in ATEbank.

He has also taught undergraduate and postgraduate courses in TEl of Western Macedonia,
ATEI of Thessaloniki, and in TEI of Kavala.

His academic and research interests, and his published work focus on areas concerning
corporate strategy and extroversion, corporate governance and performance, and social
media marketing.

Currently Dr. Antoniadis is the Director of the MSc. in e-Business and Digital Marketing.

Google Scholar : https://scholar.google.gr/citations?user=HJbnhMMAAAAJ&hl=el

Selected Papers

1. Antoniadis, I., Spinthiropoulos, K., & Kontsas, S. (2020). Blockchain Applications in
Tourism and Tourism Marketing: A Short Review. In Strategic Innovative Marketing
and Tourism (pp. 375-384). Springer, Cham.

2. Antoniadis, ., Gkasis, C., & Kontsas, S. (2019). The Relationship of Insider Trading
Announcements, Ownership Structure and Corporate Governance: An Event Study
Analysis of Athens Stock Exchange Market Technology Firms. International Journal of
Economics and Finance, 11(7), 1-13.

3. Antoniadis, I., Paltsoglou, S., & Patoulidis, V. (2019). Post popularity and reactions in
retail brand pages on Facebook. International Journal of Retail & Distribution

Management.


https://scholar.google.gr/citations?user=HJbnhMMAAAAJ&hl=el

4. Antoniadis, |., Assimakopoulos, C., & Koukoulis, I. (2019). Attitudes of college students
towards online advertisement in social networking sites: a structural equation
modelling  approach. International  Journal of Internet Marketing and
Advertising, 13(2), 137-154.

5. Assimakopoulos, C., Antoniadis, ., Kayas, O. G., & Dvizac, D. (2017). Effective social
media marketing strategy: Facebook as an opportunity for universities. International

Journal of Retail & Distribution Management.

Contact Information:

University of Western Macedonia
Koila, Kozani, 50100, GREECE.
Email: iantoniadis@uowm.gr

Office Phone +30 24610 68136



